Marriott Vacations Worldwide Corporation is a leading global vacation company that offers
vacation ownership, exchange, rental, and resort and property management, along with
related businesses, products and services. The company has more than 100 resorts and
nearly 650,000 Owners and Members in a diverse portfolio that includes seven vacation
ownership brands. It also includes exchange networks and membership programs comprised
of nearly 3,200 resorts in over 80 nations and approximately two million members, as well as
management of more than 180 other resorts and lodging properties. As a leader and
innovator in the vacation industry, the company upholds the highest standards of excellence
in serving its customers, investors and associates while maintaining exclusive, long-term
relationships with Marriott International and Hyatt Hotels Corporation for the development,
sales and marketing of vacation ownership products and services. For more information,
please visit www.marriottvacationsworldwide.com.

Fast Facts:
•
•
•
•
•

Company Associates: More than 23,000
Vacation Ownership: Nearly 650,000 Owner and Members
Exchange Networks: Nearly 3,200 resorts in over 80 nations and approximately
two million members
Third-Party Management: More than 180 resorts and lodging properties
Ticker Symbol: NYSE: VAC

History:
Beginning in 1984, after a careful evaluation of the timeshare industry, Marriott Corporation
acquired American Resorts and our first resort, Marriott’s Monarch on Hilton Head Island,
South Carolina. Since then, we have consistently been recognized as a global industry
leader for our commitment to continuing to enhance the overall vacation ownership
experience for our Owners and Members and to abide by the same high standards that
made Marriott International, Inc. the largest and most admired hospitality company in the
world.
In 2011, Marriott Vacations Worldwide became its own public company trading on the NYSE
under the ticker symbol VAC and continues to set new standards within the industry while
providing strong value to its shareholders. In 2018, Marriott Vacations Worldwide completed
a transformative acquisition of ILG, Inc., a highly-regarded leader in the vacation industry
with iconic brands and businesses of its own. The combined company now represents one of
the largest and most diverse portfolios of brands and businesses focused on vacation
ownership, exchange and third-party management.

Executive Leadership:
•
•
•

William J. Shaw, Chairman of the Board
Stephen P. Weisz, President & Chief Executive Officer
John E. Geller Jr., Executive Vice President & Chief Financial &
Administrative Officer
-more-
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Family of Vacation Ownership Brands:
•

•

•

•

•

•

•

Marriott Vacation Club is a collection of upper-upscale vacation ownership
programs, including its brand extension Marriott Vacation Club Pulse, with a
diverse portfolio of 60 resorts and more than 12,000 timeshare villas and other
accommodations throughout the U.S., Caribbean, Europe, Asia and Australia.
Marriott Vacation Club provides Owners and their families with the flexibility to
enjoy a wide variety of vacation experiences that are characterized by the
consistent high quality and warm hospitality for which the Marriott name has
become known. For more information, please visit www.marriottvacationclub.com
and www.marriottvacationclub.com/mvcpulse. For information on nightly rentals,
please visit www.marriott.com.
Sheraton Vacation Club is part of Vistana Signature Experiences. Sheraton
Vacation Club provides enriching and unexpected vacation experiences in fun
family destinations like Florida, South Carolina and Colorado. This collection of
Sheraton-branded villa resorts allows Owners and guests to relax, play and
experience what the world has to offer. For more information or nightly rentals,
please visit www.sheratonvacationclub.com.
Westin Vacation Club is part of Vistana Signature Experiences. Westin-branded
villa resorts are located in some of the most sought-after destinations and
designed with well-being in mind. From the world-renowned Heavenly Bed and
nourishing SuperFoodsRx dishes, to an energizing WestinWORKOUT and
revitalizing Heavenly Spa treatments, every element of a vacation stay is created
to leave Owners and guests feeling better than when they arrived. For more
information or nightly rentals, please visit www.westinvacationclub.com.
Grand Residences by Marriott provides vacation ownership through fractional
real estate and whole ownership offerings. Grand Residences by Marriott is
dedicated to providing carefree property ownership. For more information, please
visit www.grandresidenceclub.com.
The Ritz-Carlton Destination Club is a vacation ownership program that
provides luxurious vacation experiences for Members and their families
commensurate with the legacy of The Ritz-Carlton brand. The Ritz-Carlton
Destination Club resorts include luxury villas and resort amenities that offer
inspirational vacation lifestyles tailored to every Member’s needs and
expectations. For more information, please visit www.ritzcarltonclub.com.
St. Regis Residence Club is for connoisseurs who desire the finest in luxury
living, offering distinctive privileges to Members who embrace the art of living in
unforgettable destinations. Magnificent residences exude the timeless grandeur
and glamour synonymous with the illustrious past of the St. Regis brand. For
more information, visit www.theresidenceclub.com.
Hyatt Residence Club is part of Hyatt Vacation Ownership. Hyatt Residence
Club provides flexible access to global travel experiences through a diverse
portfolio of boutique residential-style retreats. Set in unique destinations from
Maui, Carmel and Aspen to Sedona, San Antonio and Key West, Hyatt Residence
Club resorts deliver genuine Hyatt care. For more information, please visit
www.hyattresidenceclub.com. For nightly rentals, visit www.hyatt.com.
-more-
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Exchange and Third-Party Management:
•

•

•

•

Interval International operates membership programs for vacationers and
provides value-added services to its developer clients and homeowners’
associations. Members of the Interval Network have the opportunity to exchange
use of the vacation interest they own for another time, another place or both.
Year-round leisure benefits and services reinforce the value of vacation
ownership. The exchange networks and membership programs are comprised of
nearly 3,200 resorts in over 80 nations and have approximately two million
members. For more information, please visit www.intervalworld.com.
Trading Places International (TPI) provides timeshare exchange and rental
services to more than 300,000 vacation owners as well as resort management
services to resorts and homeowners’ associations. With a focus on quality and
value, the company offers a personal touch to the vacation owners it serves at
resort and club locations in the mainland U.S., Hawaii, Mexico and Canada. For
more information, please visit www.tradingplaces.com.
Vacation Resorts International (VRI) provides resort and homeowners’
association management services to the shared ownership industry, including
resort operations and administration, finance and accounting, reservations and
owner services. VRI also operates a vacation rental program for resorts and
clubs in North America. VRI manages more than 120 resort and club locations in
27 states and Mexico, representing about 250,000 intervals. For more
information, please visit www.vriresorts.com.
Aqua-Aston Hospitality is one of the largest hotel and resort management
companies in Hawaii. Its 40 resorts offer a range of options from full-service
resorts and stylish boutique hotels to condominiums and comfortable budget
properties in Hawaii, the continental U.S. and Central America. For more
information, please visit www.aquaaston.com.

Corporate Social Responsibility:
Marriott Vacations Worldwide is committed to social responsibility, blending corporate
financial contributions, in-kind giving and the volunteer service of our associates around the
world. For more information on the company’s efforts, please click here.
Information:
For more information about our Company, please visit www.marriottvacationsworldwide.com.
###

Media Contacts:
Ed Kinney
407.206.6278 / 407.341.7773
Ed.Kinney@mvwc.com

Jacqueline V. Ader-Grob
407.513.6950 / 407.587.5879
Jacqueline.Ader-Grob@mvwc.com

ILG, its logo and its subsidiaries marks and logos are trademarks of ILG, LLC or its affiliates. SPG, Preferred Guest, Sheraton,
Westin, and their logos are trademarks of Starwood Hotels & Resorts Worldwide, LLC or its affiliates. Hyatt Vacation Ownership,
Hyatt Residence Club and World of Hyatt and their logos are trademarks of Hyatt Hotels Corporation or its affiliates.

